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Fee Income/\Waiver Analysis

Analyze Your Fees and Fee Waivers at a Glance
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the CEO Strategies meetings in
2007 and 2008—it was one of
the group’s favorite initiatives
and we’re sure you'll be excited
about it too! Imagine...month
to month service income com-
parisons to help you decide
when to charge your fees and
when not to. With this one

Use MNCNFD #1 | Fee Income/Waiver Analysis view income trends.

Clubs. This special CEO
analysis screen has been
designed to streamline the
understanding of your fee

with a centralized view allowing
you to analyze your month-to-
month member service fee
income, along with data on the

“dashboard view” you can view
trends across all your members
to see how their activity plays
out in fee income for your

credit union.

Over the years CU*BASE has
added more and more auto-
mated fee processes that take
full advantage of its relationship
management processes, such as
Tiered Services and Marketing

earnings trends. What income
is possible? How often are
members selecting these
services! How many fees are
being waived? How does this
vary month to month? You
can find answers to all of these
questions on the Fee Waiver

Analysis!

MNCNFD #| |—Fee Income/
Waiver Analysis provides you

frequency of your opportunities
to earn. Included is information
on the number and dollar
amount of your fee waivers, for
example through Tiered Service
and Marketing clubs, so you can
get a quick look at how they are
affecting your bottom line. If
you have any questions on how
your fees are configured, handy
lookups allow you to access the
configuration screens directly

from the analysis.

Software available with CU*BASE 8.6 Release
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