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Agenda
Guest Speaker from ELCA Credit Union
 Greg Truex will be joining us to discuss their recent 

opportunity and will spur some conversations for 
the group. 

CU*BASE Configurations/Options for 
Youth Members
 What options are CUs currently using in CU*BASE 

to attract and retain youth members? And/or to 
market to youth members?

Guest Speaker from TBA Credit Union
 Caroline Malocha will be joining us to discuss their 

strategies related to Youth Accounts

Popular IRSC Configurations for Youth 
members?
What else is on your mind?



Based on a recent conversation, ELCA 
Credit Union is researching options 
regarding an upcoming youth event.
Let’s hear from Greg on any details he 
could share with us regarding the 
opportunity and what research they have 
been performing. 



CU*BASE Considerations 
for Attracting, Retaining, 
and Managing/Reviewing 
Youth Members

CU*BASE Deposit Product 
Configurations
CU*BASE Marketing Clubs
CU*BASE Qualified Dividends
CU*BASE Debit Card Round-Up
CU*BASE Fee Waivers by Age
CU*BASE Patronage Comparison
CU*BASE List Generator
Member Retention by Age Groups



CU*BASE Deposit Product 
Configurations

For example, configuring a 
separate checking product 
from your traditional 
consumer/retail product 
that has additional fee 
waivers/benefits. 

Products in CU*BASE can 
use the same 
suffix/account type range 
which would allow youth 
account holders to 
transition to another 
product. 



CU*BASE  Marketing 
Clubs

One of the more popular 
configurations as it relates 
to both providing 
benefits/fee waivers to a 
select group of members. 

Options available include 
specialized fee waivers, 
overrides for minimum 
balance requirements, bill 
pay service charge groups, 
etc. 



CU*BASE  Qualified 
Dividends

Offering members the 
ability to earn benefits/fee 
waivers based on their 
patronage (and usage) of 
their checking 
account/debit card.

Popular with the younger 
generations who are 
interested in being 
rewarded based on their 
patronage. Reward 
programs are everywhere 
(even Taco Bell), do you 
have a rewards program?



CU*BASE  Debit Card 
Round Up

Offering members the 
ability to save money 
based on traditional debit 
card usage.

Popular with younger 
generations of members 
wishing to create an 
automated savings plan. 
Some CUs have been very 
successful in advertising 
automated savings efforts 
in conjunction with a 
Vacation Club savings or 
Holiday Club savings. 



CU*BASE  Fee 
Considerations

Most fee/service charge 
configurations within 
CU*BASE have a 
configuration for age. 

It may be worthwhile to 
inventory which fees on 
your fee schedule can 
currently be assessed to 
youth members/minors 
and determining if that fits 
your vision. 



CU*BASE List Generator

An easy way to identify all 
members within a specific 
age range. 

Can easily identify the 
population of members, as 
well as have access to the 
CU*BASE Common Bonds 
toolkit for further analysis. 

Additional filters exist for 
filtering the data. 



CU*BASE Patronage 
Comparison Dashboard 
(Tool #582)

This dashboard allows you 
to compare/contrast two 
groups of members, 
perhaps two groups of 
differing age groups, to 
determine how those 
members are using the 
credit union. 



CU*BASE Patronage 
Comparison Dashboard 
(Tool #582)



CU*BASE Relationship 
Analysis (Tool #752)

This dashboard presents an 
on-demand review of all 
members broken down by 
age. Age groups can be 
altered, should your CU 
wish to track alternative 
age ranges. 

Detail is also available for 
near-members (aka non-
members). 



CU*BASE Channel Activity 
by Member Age Group 
(Tool #200)

This dashboard allows you 
to analyze what 
transactions are being 
completed by members of 
specific age ranges.

For example, are we seeing 
an increase in the number 
of specific transactions  for 
a specific age range? 



CU*BASE Account 
Retention by Age Group 
(Tool #103)

This dashboard allows you 
to analyze what products 
are most popular within 
specific age groups. 
Additionally, how long do 
those products tend to be 
retained by members of 
various age groups?



CU*BASE Member 
Retention by Age Group 
(Tool #508)

This dashboard allows you 
to analyze the ages of 
members when they joined 
the credit union. And you 
can compare several years 
alongside each other, so 
you can verify if the 
members who joined in 
XXXX and their age 
compared to members 
who joined in YYYY and 
their age. 



TBA Credit Union

 How does your credit union process and 
work youth accounts?
Let’s hear from Caroline at TBA Credit 
Union on how they process and work 
youth accounts and some other marketing 
tips as well.



MAP/MOP

Create special promotion 
set using MOP Manager 
within CU Publisher for 
youth accounts and assign 
a unique promocode to 
these sites.



Mobile App

Does your credit union 
advertise the benefits of 
youth accounts?

Does your credit union 
offer products for youth 
accounts within online 
banking?



Vendors your 
credit union is 
working with for 
youth accounts

• Greenlight

• REGO

• Goal Setter

• Financial Literacy applications

• Who or what else?



Other 
Considerations

• Debit cards for youth members

• Credit Builder loans for parents that help 
build credit for youth members

• Debit Card Round Up Deposits to Charities

• Account Aggregation Features for 
Online/Mobile Banking

• Investifi

• 1-Click Loans



What else should we be thinking about?
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